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VIDEO UGC VAYDINH MUA MY PHAM TRUC TUYEN
CUA GEN Z TREN TIKTOK TAIHA NOI

PHAM THUY DUONG"
NGUYEN LINH CHI™

Su phdt trién ciia thirong mai gidi tri trén TikTok lIam gia ting 4nh hudng ctia ndi dung do
nguoi dung tao (UGC) doi voi hanh vi mua sdm truc tuyén; dong thoi, ddt ra yéu cdu hodn
thién qudn Iy thuong mai dién tir, quang cdo s6, bao vé nguoi tiéu diing. Qua khao sat 158
ddp vién tai Ha Noi cho thdy, tinh thong tin ctia UGC tdc dong dén thdi dp manh hon do tin
cdy; thdi do téc dong tich cuc dén y dinh mua va giit vai tro trung gian ban phan. Trén co's&
do, bai viét dé xudt cdc ham y quan ly tip trung vao minh bach ngi dung, bdo vé nguoi tiéu
dung, quén ly thué va bdo dim an toan my phdm trén nén ting s6.

Tirkhoa: Video UGC; TikTok; Gen Z; ¥ dinh mua my pham truc tuyén; quan ly thuong mai
dién tit; bao vé nguoi tiéu dung.

The growth of entertainment commerce on TikTok has increased the influence of user-
generated content (UGC) on online purchasing behavior, while also creating a need to
improve the management of e-commerce, digital advertising, and consumer protection. A
survey of 158 respondents in Hanoi shows that UGC informativeness has a stronger effect
on attitudes than its credibility; attitudes, in turn, positively influence purchase intention
and play a partial mediating role. Based on these findings, the article proposes management
implications focusing on content transparency, consumer protection, tax administration,
and cosmetic safety on digital platforms.

Keywords: UGC videos; TikTok; Gen Z; online cosmetic purchase intention; e-commerce
management; consumer protection.
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1. it van dé

Su phat trién cta thuong mai giai tri da
dua TikTok tt nén tang chia sé noi dung tré
thanh mot kénh thuwong mai dién tt c6 anh
huong dang ké dén hanh vi mua sam, dac biét
0 nhom Gen Z. Trong linh vuc m§ pham, khi
nguoi tieu dung kho danh gia truc tiép san
pham truoc khi mua, ndi dung do nguoi dung
tao (UGC) tré thanh mgt nguon tham khao
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quan trong trong qua trinh hinh thanh nhan
thtic va y dinh mua. Viéc lam r6 co ché tac
dong ctia UGC khong chi c6 ¥ nghia vé mat
hoc thuat ma con cung cép co'sd thuc tién cho

* TS, Truong Quan tri va Kinh doanh,Dai
hoc Quoc gia Ha Ngi
** Truong Quan tri va Kinh doanh,Dai
hoc Quéc gia Ha Ngi
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hoan thién cong tac quan ly doi voi hoat dong
thuong mai trén nén tang so.

Doi voi Gen Z, céc video UGC cung cap
thong tin vé thanh phan, cong dung va trai
nghiém st dung san pham; dong thoi, tao ra
nhiing dénh gia tir goc nhin ctia nguoi dung.
Tuy nhién, mtic d tdc dong ctia UGC khong
chi phu thugc vao lugng thong tin dugc cung
cdp ma con lién quan dén do tin cay cta
nguon thong tin va thai do ctua nguoi ti€p
nhén. Bai viét phan tich tdc dong cua tinh
thong tin va do tin cay ctia video UGC dén thai
do va y dinh mua my pham tryc tuyén ctia
Gen Z tai Ha Noi; dong thoi, cung cdp mot so
ham y quan ly doi voi thuong mai dién tu,
quang céo s0, bdo vé nguoi tiéu dung va an
toan my pham trén nén tang TikTok.

2. Két qua nghién ciru

UGC phan anh su chuyén dich tit truyén
thong mot chiéu do doanh nghiép kiém soat
sang hinh thitc ndi dung c6 su tham gia truc
ti€p cua nguoi dung. Kaplan & Haenlein
(2010) xem UGC la céc ndi dung duoc nguoi

diing tao ra va chia sé trén cac nén tang truyén
thong xa hoi. Cac nghién ctru trudc day cho
thdy, UGC c6 mai lién hé ddng ké voi hanh vi
tiéu dung, song tiép can nghién ctru khé da
dang vé béi canh, dac diém ngi dung va co ché
tac dong vai tro cia UGC doi voi hanh vi tiéu
dung nhung phan 16n tap trung vao tong thé
tac dong ma chua phan tich sau co ché trung
gian tam ly.

Doi voi Viét Nam, cdc nghién ctru thuong
dé cao vai tro ctia nguoi noi tiéng va nguoi co
anh huong ma chua so sanh truc tiép tinh
thong tin va d¢ tin cdy trong hinh thanh thai
do vay dinh mua. Day 1a khoang trong ma bai
viét dé cap; dong thoi, xay dung dua trén
thuyét hanh vi ké hoach (TPB) ctia Ajzen
(1991) va thuyét nguon thong tin (Source
Credibility Theory) ctia Ohanian (1990).

Sau qua trinh 1am sach ditliéu, bai viét cho
thdy, thu dugc 158 mau hop 1é (Bang 1). Mau
khao sat chu yéu la ni¥ (74,1%), tap trung &
nhom 18 - 26 tudi (76,5%), pht hop véi dac
diém ctia Gen Z khi phan 16n nguoi tham gia

Béang 1. Thong ké mo ta dic diém mau

Tiéu chi phén loai Pic diém chi tiét Tan sdé | Ty 18 (%)
Gidi tinh Nam 41 259
] Nit 117 74,1
bg tudi Duéi 18 tudi 16 10,1
Tur 18 - 22 tudi 65 41,1
Tir 23 - 26 tudi 56 35,4
Tir 27 - 30 tudi 21 13,3
Thu nhip hing thing Dudi 5 triéu dong 39 24,7
Tir 5 - 10 triéu dong 60 38,0
Tir 10 - 15 triéu dong 40 25,3
Tir 15 - 20 triéu dong 13 8,2
Trén 20 triéu dong 6 3.8
Tan suit xem video UGC vé R4t hiém khi (it hon 1 1in/tudn) 21 13,3
m§ pham trén TikTok Thinh thoang (1 - 3 l4n/tuédn) 39 24,7
Thirdng xuyén (4 - 6 lan/tuin) 58 36,7
) . Rét thwong xuyén (hing ngay) 40 25,3
Trai nghiém mua sam my pham | p3 tirng mua 109 69,0
qua video UGC trén TikTok Chua tirng mua 49 31,0
Téng 158 100

Nguon: Két qua phan tich dit liéu khao sat trén SPS, 2026S.
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dang & giai doan hoc tap hodc méi gia nhap
thi truong lao dong; dong thoi, la nhém co
muic do st dung TikTok va tiép can UGC cao.
Vé thu nhép, phan 16n dap vién c6 mic 5 - 15
triéu dong/thang (63,3%). Dong thoi, 62% dap
vién thuong xuyén hodc rat thuong xuyén xem
video UGC vé my pham trén TikTok va 69% da
ting mua my phdm thong qua cac video UGC.
Két qua phan tich cho thay:

(1) Kiém dinh Cronbach's Alpha duoc thuc
hién nham déanh gi4 do tin cay va tinh nhat
quan noi tai ctia cdc bién quan st trong cung
mot thang do, qua dd, bao dam céc bién déu
phan anh nhat quan cung mot khéi niém
nghién ctu truoc khi tién hanh phan tich
nhan t6 kham phd (EFA). Két qua cho thdy, cac
thang do déu dat do tin cay noi tai cao (> 0,8):
INF (0,854), TRU (0,809), GA (0,885) va PI
(0,937); hé s twong quan bién - tong déu > 0,3.
Tiép dén qua trinh chay EFA, bién TRU1 bi
loai b6 do khong bao dam do hoi tu.

(2) Sau lan chay EFA dau tién nhan thay,
bién TRU1 tai chéo vao nhém bién INF, tac gia
tién hanh loai bién quan sat nay dé bao toan
cau tric hdi tu. Olan chay cudi ciing cho nhém
bién doc lap, phan tich trich xuat dugc 2 nhan
t0 (INF va TRU) tai mtc Eigenvalues = 1,170.
Cac chi s6 déu théa man diéu kién thong ké voi
tong phuong sai trich dat 72,109%, hé s6 KMO
=0,793 va kiém dinh Bartlett c6 y nghia (Sig. =
0,000). Tuong ty, cu tric bién trung gian thai
do (GA) hoi tu thanh mot nhan t6 duy nhét voi
hé s6 KMO = 0,822, Sig. = 0,000 va phuong sai
trich cong don dat 74,361%. Bién phu thudc y
dinh mua (PI) cting hoi tu hoan toan véi KMO
= 0,863, Sig. = 0,000 va phuong sai trich cong
don rat cao, dat 84,261%.

(3) Phan tich hoi quy va kiém dinh gia
thuyét cho thdy, cdc mo hinh héi quy déu dat
y nghia thong ké (Sig. ctia kiém dinh F <0,001).
Trong d6, nhom tac gia chi rd, tinh thong tin
0 tdc dong manh so voi do tin cay, hamy cho
thdy, Gen Z danh gia cao ndi dung UGC cung
cap thong tin day du, cu thé va hiwu ich hon 1a
chi dua vao miic do dang tin cay ctia nguoi
sang tao ndi dung khi hinh thanh thai do doi
voi san phadm my pham.

Tap chi Quan ly nha nuéc - S6 369 (9/2026)

Bién trung gian thdi do (GA) dugc dua vao
cung hai bién doc lap. Théi do tré thanh yéu
t6 c6 anh huong manh nhdt dén y dinh mua
voi B = 0,540 (t = 9,454; Sig. < 0,001), qua do,
chap nhan gia thuyét H3. Hé so tac dong truc
ti€p cua tnh thong tin giam tt f = 0,502 xudng
B=0,161, hé so cia do tin cay giam ttf=0,313
xuong B = 0,178, song van duy tri y nghia thong
ké o mtc 1% (Sig. = 0,007 & Sig. =0,001). Theo
cach phan loai ctia Zhao & cong su (2010),
Thai do dong vai tro trung gian ban phan: mot
phan anh huéng cta céc dac tinh UGC dugc
truyén qua thai do, phan con lai van tac dong
truc tiép dén y dinh mua. Gia tri VIF ctia céc
bién trong ba mo hinh déu dao dong tir 1,115
- 1,445, thdp hon nhiéu so v6i ngudng canh
bédo 5 cho thay, khong ton tai hién tugng da
cong tuyén. Két qua kiém dinh cac bién phan
loai Bang 2.

Kiém dinh T-test va ANOVA tai Bang 2 chira
nhom khach hang “ba ttmg mua” qua TikTok
Shop c6 y dinh mua Idp lai bt pha (Mean =4,06)
so v6i nhom chua timg trai nghiém (Mean =
3,01). bong thoi, nhém xem UGC “hing ngay”
c6 diém thai do trung binh vuot troi, cung cap
minh chimg cho tdc dong ctia thuat todn dé xuat
trong viéc cing ¢ thai do tich cuc. Cac bién so
ve do tudi va thu nhap khong tao ra swkhac biét
c6 y nghia thong ké (Sig. > 0,05).

3. Vai tro ctia co ché trung gian

Thit nhat, tinh thong tin c6 anh huéng
manh hon do tin cay trong viéc hinh thanh
thai do, phan dnh xu huéng Gen Z uu tién cac
thong tin minh bach vé thanh phan va hiéu
qua san phdm hon 1a chi dua vao mtc do noi
tiéng clia nguoi sang tao ndi dung. Phét hién
nay nhan manh vai tro ctia nguoi anh huéng
va niém tin cam xuc. Thai do tich cuc hon &
nhom thuong xuyén tiép xac véi UGC cling
cho thay, tic dong ctia hiéu ing buodng vang
trong moi truong mang xa hoi (Cinelli & cong
su, 2021): cac thuat todn lam tdng kha nang
ti€ép can nhimg video UGC c6 noi dung tuong
dong voi s& thich trudce do, khién nguoi dung
it tiép xdc véi cac quan diém trdi chiéu va dé
hinh thanh thdi do thuan loi doi véi my pham
dugc gioi thiéu.
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Bang 2. Két qua kiém dinh cac bién phan loai c6 ¥ nghia théng ké

Bién phan loai Nhém Mean |Bién phu thuéc| Kiém | Sig. Két luin
dinh
Giéi tinh Nam 3,20 Thai 6 (GA) | T-Test | 0,001 C6 khac biét
(Nit > Nam)
Nit 3,71
Nam 3,48 Y dinh mua (PI)| T-Test | 0,038 Co khac biét
(Nit > Nam)
Nir 3,83
Kinh nghiém | D3 tirmg mua 4,06 Y dinh mua (PI)| T-Test | 0,000 Co khac biét
mua (P3 timg > Chua
tirng)
Chua trng mua| 3,01
Tan suiat xem | Hingngay |Caonhat| Thai d6 (GA) |ANOVA | 0,000 | Cé khac biét (Xem
UGC nhiéu > Xem it)
Hiém khi | Thap nhat

Nguon: Két qua phan tich dit liéu khao sat trén SPS, 2026S.

Thit hai, xét dén stic anh huong manh mé
cua thdi do va vai tro trung gian gitta UGC vay
dinh mua, c4c thuong hiéu my phdm nén wu
tien hoat dong marketing hinh thanh thai do
tich cuc thay vi chi tap trung gia tang mic do
tiép can quang cdo. Doanh nghiép can khuyén
khich nguoi tiéu dung chia sé trai nghiém thuc
t€ va sang tao ndi dung UGC dé tang tinh chan
thuc. Doi voi nhom khéch hang chua tung
mua, doanh nghiép nén ap dung chién thuat
ti€p can rui ro thap nhu cung cdp san pham
mini-size, mau dung thtt hodc chuong trinh
flash-sale nhdam giam cam nhan rai ro.
Khuyén nghi nay pht hop v6i nghién ctu ctia
Yao & cong su (2017) vé chuong trinh duing thit
san pham truc tuyén va Lu & cong su (2018)
vé phan phai mau dung thit c6 muc tiéu.

Thit ba, két qua kiém dinh T-test cho thdy,
nit giéi co di€ém trung binh: thai do (3,71) vay
dinh mua (3,83) cao hon nam gié6i (3,20 va
3,48). Diéu nay cho thay, nt gi6i la phan khic
chti lyc ctia thi truong my phdm trén TikTok
tai Ha N¢i va can dugc duy tri thong qua cac
chién lugc ndi dung chuyén siu vé thanh
phan, cong dung va trai nghiém san pham.

Doi voi phan khic nam giéi, médc du mic
do théi do va y dinh mua thap hon, day c6 thé
la du dia mo rong thi truong néu thuong hiéu
va nha sang tao ndi dung (KOC) phat trién céc

dong san phdm va no6i dung UGC riéng phu
hop v6i nhu cau cham séc ban than ctia nam
gioi; tuy nhién, viéc khai thac phan khac nay
can duogc xac nhan bang cac nghién cttu bé
sung voi thiét ké mau can béang gioi tinh. Doi
vOi nha sdng tao ndi dung, xay dung cac noi
dung dénh gia can bang, bao gom wu diém,
han ché va luu y khi stt dung san pham (nguy
cokich ting, muc do phu hop voi timg loai da)
sé gop phan nang cao tinh xac thyc va niém
tin clia nguoi xem.

4. Ham y chinh séch

Mot Ia, ting cuong trach nhiém ctia nén
tang va nguoi ban trong thuong mai dién tt.
Két qua khao sét cho thay, 69% nguoi tra 1oi
timg mua my pham thong qua noi dung UGC
trén TikTok va nhom nay c6 mtc y dinh mua
cao hon nhém chua ttmg mua (Mean = 4,06 so
v6i 3,01). Diéu nay cho thay, UGC da tré thanh
mot kénh c6 anh huéng dang ké dén qua trinh
mua sdm cta nguoi tiéu dung trong mau
nghién cttu. Co quan quan ly can tiép tuc hoan
thién co ché xdc dinh trach nhiém ctia nguoi
bén va nén tang doi voi thong tin hang hoa,
giao dich va giai quyét tranh chap trén moi
truong s0. Ludt Bao vé quyén loi nguoi tiéu
diingndm 2023 va Nghi dinh s6 55/2024/ND-
CP ngay 16/5/2024 ctia Chinh phti da bd sung
cac quy dinh vé trach nhiém trong giao dich
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trén khong gian mang, do do, can tiép tuc ra
soat viéc thuc thi va xem xét c4c yéu cau phu
hop v6i m6 hinh thuong mai két hop ndi dung,
giao dich, nhu: UGC va shoppertainment.

Hai Ia, tang cuong minh bach va kiém soat
noi dung quang cdo my pham trén nén tang
s0. Qua khao sét cho thay, tinh thong tin c6 tac
dong dén thai 0 manh hon do tin cdy; nén
chat lugng va gid tri thong tin la nhiing yéu t6
can dugc chu trong trong quan ly noi dung
thuong mai trén nén tang so. Do do, co quan
quan ly can tang cuong kiém tra viéc cung cap
thong tin vé thanh phan, cong dung va nguon
goc san pham; dong thoi, yéu cau nhan dién
6 ndi dung c6 tai trg hodc muc dich quang
cdo, han ché tinh trang quang cdo dudi hinh
thtic trai nghiém c4 nhan nhung khong minh
bach vé quan hé thuong mai. D6i véi my
phédm, can ddc biét kiém soét cac noi dung
quang cdo gay hiéu lam vé cong dung hoac
khién nguoi tiéu dung nhan thiic san pham
nhu thuoc. Bo Y té truc tiép quan ly va theo doi
dé khong xay ra tinh trang quang cdo my
phdm khong phu hgp véi ho so cong bo va
quang cao gay hiéu lam vé tinh nang, cong
dung van ton tai trén cac nén tang so.

Ba Ia, nang cao ndng luc bao vé nguoi tiéu
dung trong moi treong ndi dung duge cd nhan
héa. Tan suat tiép xtic voi UGC c6 sukhac biét
vé thai do va y dinh mua gitta cic nhom nguoi
dung. Ttr goc do quan ly, can tiép tuc nghién
ctu va hoan thién yéu cau minh bach thong
tin lién quan dén co ché dé xudt noi dung;
dong thoi, tdng cuong gido duc ky nang nhan
dién quang cdo, danh gid nguon tin va kiém
ching thong tin san phdm cho nguoi tiéu
dung tré. Cach ti€p can nay phu hop voi yéu
cau tang cuong trach nhiém bao vé nguoi tiéu
dung trong cdc giao dich trén khong gian
mang duoc dat ra trong Ludt Bdo vé quyén lpi
nguoi tiéu dung nam 2023.

Bon Ia, tang cuong quan ly thué déi voi
hoat dong kinh doanh ctia cd nhan trén nén
tang so. Nghi dinh s6 68/2026/ND-CP ngay
05/3/2026 ctia Chinh pht quy dinh vé chinh
sach thué va quan ly thué doi voi ho kinh
doanh, ca nhan kinh doanh. Trén co s& do, co
quan thué can tang cuong phoi hop, trao doi
dit liéu theo quy dinh v6i cac nén tang so va
chti thé trung gian c6 lién quan, qua do, nang
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cao kha nang xac dinh doanh thu, giam that
thu va tao mai truong canh tranh binh déng
gitta cdc chu thé kinh doanh.

Nam Ia, tdng cuong hau kiém va truy xudt
thong tin doi voi my pham kinh doanh trén
nén tang so6. Co quan quan ly can tang cuong
hau kiém doi voi my phdm duoc kinh doanh
trén san thuong mai dién tir va mang xa hoi;
ddy manh phoi hop gitta co quan quan Iy, nén
tang va don vi kinh doanh trong viéc phat hién
san pham khong ro6 nguon goc, chua dap tng
yéu cau cong bo hodc cé thong tin quang cdo
khong phu hop. B Y té€ hién da xac dinh tinh
trang my phdm hang gia, hang khong ro
nguon goc, chua co so ti€ép nhan phiéu cong
bo va quang céo khong pht1 hop trén céc nén
tang nhu TikTok la van dé can tang cuong
kiém tra, xtt ly. Vi vy, c6 thé nghién ctiu xay
dung co ché dé nguoi tiéu dung thuan tién tra
cttu thong tin cong bo san phdm va tang kha
nang doéi chiéu thong tin trudc khi mua
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